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Who are
we?

“P.. Evelien Molenaar

Qualifio enables advertisers & media groups to
engage their audience
and collect data across all their digital channels
using interactive content,
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Introduction

What is interactive marketing?

Engage at every stage of the customer
journey

How to build an agile web conversion

strategy?
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Consumer consumption habits have changed
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Increase in content The degree of attention Less audience
consumption of a goldfish engagement with static
- 8 seconds content
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Engagement survey

Static content vs interactive content

. Static Interactive
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Very Inefficient Not effective, Quite Very
inefficient (or nor efficient effective effective

inefficient)
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Concrete example Y

Traditionella widgets vs Qualifio - Resultateffektivitet
exempelkampanjer
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Conversion

Interactive content
generates 2x more
conversions than static
content.
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130%

Conversion rates can
increase up

to 130% by making a
(landing) page interactive.




Engage at every stage of the
customer journey



Marketing funnel

Awareness
< Discovery




Step 1: Awareness & discovery

Awareness — People "know" you and
remember” your message
Dlscovery — People are “interested” to learn

more
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Grand Jeu
GAME OF THRONES

400 cadeaux a gagner !

cliquez sur les cases pour jouer
s
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Qui-est-ce

Advent Calendar
Promotion of Games of Thrones.
Increase virality with a different mechanic per day.

Focus on gamification to engage its audience.
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Campaigns created Participations

per campaign



Are you smarter than
a schoolchild?

How much do you remember from school?
Illustrerad Vetenskap compiled a test of 6
levels testing people's knowledge on subjects
like history, biology, etc.

Objective: gather newsletter opt-ins and
leads for the telemarketing team

participations leads generated

TLLUSTRERAD
VETENSKAP

A

Testa dig sjélv: Ar du smartare
an en skolelev

Ar du beredd att kolla om du minns allt du lirde dig i skolan?

Testa dig sjalv i sex @mnen — och se vilken arskurs du landar pa!

Vinn ett ars prenumevaﬁun
Delta i quizet och vinn!

Nar du deltar tackar du ja till att ta emot bra erbjudanden och nyhetsbrev.

Starta testet



ILlustrerad Vetenskap

ILLUSTRERAD

VETENSKAP

WAR DU FLER RATT
N EN SKOLELEY?

Nar slutade andra varldskriget i Europa?

8 mars 1945
8 april 1945
8 maj 1945




Bonnier
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Vind en stjernekikkert
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of leads generated come from interactive content,



Carlsen.dk

CARLSEN

Hvor stor er den storste fisk i verden?



Carlsen.dk - Gift guide

CARLSEN CARLSEN
) . CAR.LSEN
GIV EN BOG | JULEGAVE GIV EN nos 1 JULEGAVE

CARLSEN

& En boggave er den perfekte gave!
Er du dog tvivi om, hvilken bog du skaf give dit.barn i lulegave’

En boggave er den perfekte gave! .
Erdy 'dog | tvivkom, hvilken bog dy skakgive ditbar i julegave?
. Tag vores test;og find nemt svaret!

. Tag vores test;’0g find nemt svaret!

CARLSEN CARLSEN

CARLSEN

CARLSEN

Hvilke interesser. har
. vedkommende?
OUnderholdning MEventyr ) Klassiker
Osaperhelte , [JFantasy  []Disney
(O Hurtor + . PMysterier @ Magi

lcunipaj ne om .
M‘om-ndvnrodmpor“}(hium

Dav Pilkey er forfaftereh og tegneren bag'Kaptajn Undlerhyler - og o
med Hundemand har han skabt en ny helf, der opsnuser forbrydere,
graver sandheden frem og jagter de skyldige.

* I serien kan dli mede alt fra feele frankfurtere Gja, leveride paser) ti
grimme killinger og fiskerobbtten.Super Meka Flipper (det giver
mening, hyis du laeser bogerne): Det bliver med andre ord algirig

kedehgrl Dav Pilkeys forundarlige univers - og der platis til bide de’
skeave; de skere, de-nuttede og de snide

Pt stardio § uivl o huarviclt A&t dis har fandat den rotte hai? B4




Step 2: Consideration & conversion

— People are know they need
something and “consider” options
— They"act” and make a purchase
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Shopping guide

\
h S

"Tell me what you are looking for and | will find it for you."
Decrease in research time = lower bounce rate.

Ultra personalisation of the buying path.

2,77

conversion rate for the guides
compared with 1.22% on a 0
standard landing page.




PRIZES  PRIVACYPOLICY  RULE

WIN MINIONS
i1 HEADPHONES
- EVERY DAY
. . FOR F ACK 4
Find the difference FAMILY FUN
Campaign in collaboration with Universal, promoted via ads.
ENTER YOUR CODE

To play the game, participant needed first to buy the
product, get the code inside the cereal package and upload
their receipt.

NESTLE CEREALS ARE GIVING YOU THE CHANCE TO !
AMAZING PRIZES.

Ye step closer t ify f the fucky winners of a pair of [Minic
Headphones/PrizeName]. Please enter the code you found on the back of Nestle Cereals P

Code Type the code

i
100K 3-5%

Average participations Customers

per campaign. participated in the
campaign.
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* Sluminus

Insurance simulator
Simple and visual insurance guide.
Simplification of a complex and technical buyer's journey.
Purchase home insurance.

Promotion at the end of the campaign.

engagement increase in the act of purchase
after the use of a simulator.




Step 3: Loyalty & ambassadors

— People are happy about their
‘experience” and want to buy more
— They want to share this positive
experience with others
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2 Conditions de participation

Trick op treat?

=) MIGROS

Jackpot
Win €100 or €200 vouchers for Halloween.
Incentive to increase the average basket.

Push the first purchase to starts a routine.

23K

Participants



Nutella

Contest
Re-purchase incentive:
the code is unique to each jar of Nutella.

Unlimited number of entries: the more jars you buy,
the more chances you have to win.

participations per participant.

8
B A GAGNER A REGLEMENT)

TENTEZ DE GAGNER UN DS 3 SéJours A TR

£7/0u UN DS EERRFTTIETY AVEC NUTELLA®.

Indiquez le code unique qui se trouve sous le sticker du couvercle de votre pot de
Nutella®, répondez a quelques questions et tentez de gagner les prix Nutella®. L'action «
Nutella® <3 Inspiration » se déroule du 02/03/2020 au 14/06/2020. Bonne chance !

Code Saisir le code

melle &),




Klepierre

Klepierre is a shopping chain with 150 malls
across Europe of which 5 are in Sweden

Challenge :
Difficult to build direct shopper relation as people S ;g?
go to the shopping malls for the stores. ' ‘

VILKEN BILD FORESTALLER DEN KLASSISKA ADIDASMODELLEN STAN
SMITH?

Solution
Weekly contests and prizes to:

Promote the stores in the malls
ldentify shoppers and their tastes (brands,
stores, demographics, etc.)




Klepierre: quiz

£ PRISER M A REGLER

€2 PRISER M A REGLER

£ pRISER N A REGLER

Hur bra koll har du2 Svara rétt pé fem frégor oc
kan vinna upp till 1000 kr i presentkort p&
Marieberg Galleria. Lycka till!

BEFINTLIG ANVANDARE2

Glomt I8senord

LOGGA IN VILKEN BILD FORESTALLER DEN KLASSISKA ADIDASMODELLEN STAN
SMITH2

HAR DU INGET KONTO ANNU2
REGISTRERA DIG

&
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https://chorusintl.qualifioapp.com/preview/widget/index.cfm?lg=en&domaine=chorusintl.qualifioapp.com&version=20&id_prod=78091FD0-F426-44ED-8E29-8A33ABA6907C&id_campagne=603850&preview=true




The platform

CREATE PUBLISH ON MEASURE RESULTS
INTERACTIONS MULTIPLE CHANNELS COLLECT PROFILES

QuUIZ CHRONO INSTANT WEBSITES MOBILE DISPLAY LIVE CRM
QuIZ WIN ADS REPORTING
= =
@ 2 oo
heef() g /
o r LB Al
MEMORY PHOTO POLL & MINI-SITES FACEBOOK XML FEED SSO GOOGLE
CONTEST VOTE (SINGLE SIGN-ON)  ANALYTICS
-—
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DMP
WRITING PERSONALITY VIDEO INSTAGRAM SNAPCHAT

CONTEST TEST CONTEST



Antal
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Why use a platform?

Traditionella widgets vs Qualifio -
Tid och resurser i genomsnitt

6
3
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Tid (arbetsdagar) Involverade resurser

W Traditionellawidgets ®WQualifio-widget



Integrated with other Martech tools

Easily Publish
in CMS & DSP

Drupal

O sitecore’

@WORDPRESS

Google

Etc.

Dialogue with
Adserver
Google

adhese

Etc.

Integrate your
analytics

I Google Analytics
h‘ Adobe

Etc.

‘ qualifio _
campaigns |

Enrich DMP data

(Data Management Platform)

@ nER 1pLUS X

e & CXENSE
lanager Deliver what people want
LOTAME" Etc.

ORACLE

Synchronise with

SSO & IAM

(Identification and Access Management)
Y7 / GIGYA facebook
janrain Custom SSO
O reachfive Etc.
aws

Push profiles to CRM
JA\ Adobe Sp"o
selligent B¥ Microsoft
mapp Etc.
AETITO

Integrate with CMPs

(Consent Management Platform)
OneTrust
::EE:-TEALIUM



Q search

v 1+3210390321 v Discover Qualifio

Most popular articles

Useful
links

Inspiration & Ideas

6 new Qualifio features that you Mother's Day: 10 creative ideas to
Inspiration & Ideas
- e

should know about engage your audience and make the

Inspiration & Ideas

Inselration & deas

Get more inspiration on our
Article:

Ebook:



https://qualifio.com/blog/en/
https://qualifio.com/blog/en/favourite-interactive-marketing-campaigns-october/
https://f.hubspotusercontent00.net/hubfs/5566751/Ebooks%20and%20Use%20cases/Conversion%20ebook%20-%202020/ebook_conversion_EN.pdf
https://f.hubspotusercontent00.net/hubfs/5566751/Ebooks%20and%20Use%20cases/Conversion%20ebook%20-%202020/ebook_conversion_EN.pdf
https://qualifio.com/blog/en/




