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Who are 
we?

Gilles Lenaerts
//Sales Manager

Qualifio enables advertisers & media groups to 
engage their audience 

and collect data across all their digital channels 
using interactive content.

“
Evelien Molenaar
//Sales Development 
Representative
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What is interactive 
marketing?

A one to one marketing process that reacts and 
changes based on the actions of individual 

customers and prospects.

“



Consumer consumption habits have changed

Increase in content 
consumption

The degree of attention 
of a goldfish

= 8 seconds

Less audience 
engagement with static 

content



Very 
inefficient (or 

inefficient)

Inefficient Not effective,
nor efficient

Quite 
effective

Very 
effective

Static Interactive

Engagement survey
Static content vs interactive content 



Concrete example 



Conversion

2x
Interactive content 
generates 2x more 
conversions than static 
content.

130%
Conversion rates can 
increase up 
to 130% by making a 
(landing) page interactive.

  



Engage at every stage of the 
customer journey



Marketing funnel

Awareness 

Discovery

Conversion 

Loyalty

Ambassadors 



Step 1: Awareness & discovery

Awareness 

Discovery

→ People “know” you and 
“remember” your message 

→ People are “interested” to learn 
more



20 4-7K

Advent Calendar

Promotion of Games of Thrones.

Increase virality with a different mechanic per day.

Focus on gamification to engage its audience.

Participations 

per campaign

Campaigns created



How much do you remember from school? 
Illustrerad Vetenskap compiled a test of 6 

levels testing people’s knowledge on subjects 
like history, biology, etc.

Objective: gather newsletter opt-ins and 
leads for the telemarketing team

Are you smarter than 
a schoolchild?

180K
participations

38K
leads generated



Illustrerad Vetenskap



45%
of leads generated come from interactive content.

Bonnier



Carlsen.dk



Carlsen.dk - Gift guide



→ People are know they need 
something and “consider” options
→ They”act” and make a purchase  

Step 2: Consideration & conversion

Conversion



2,7% 
 

conversion rate for the guides 
compared with 1.22% on a 

standard landing page.

Shopping guide

"Tell me what you are looking for and I will find it for you."

Decrease in research time = lower bounce rate.

Ultra personalisation of the buying path.



Find the difference

Campaign in collaboration with Universal, promoted via ads.

To play the game, participant needed first to buy the 
product, get the code inside the cereal package and upload 

their receipt.

3-5%
Customers 

participated in the 
campaign.

100K
Average participations 

per campaign.



45% 
engagement increase in the act of purchase 

after the use of a simulator.

Insurance simulator

Simple and visual insurance guide.

Simplification of a complex and technical buyer’s journey.

Purchase home insurance.

Promotion at the end of the campaign.



→ People are happy about their 
“experience” and want to buy more
→ They want to share this positive 
experience with others

Step 3: Loyalty & ambassadors

Loyalty

Ambassadors



23K

Participants

Jackpot

Win €100 or €200 vouchers for Halloween.

Incentive to increase the average basket.

Push the first purchase to starts a routine.



Nutella

Contest

Re-purchase incentive: 

the code is unique to each jar of Nutella.

Unlimited number of entries: the more jars you buy, 
the more chances you have to win. 

1,7
participations per participant.



Klepierre

Klepierre is a shopping chain with 150 malls 
across Europe of which 5 are in Sweden 

Challenge 
Difficult to build direct shopper relation as people 

go to the shopping malls for the stores. 

Solution
Weekly contests and prizes to:

● Promote the stores in the malls
● Identify shoppers and their tastes (brands, 

stores, demographics, etc.)



Klepierre: quiz

1
2

3

https://chorusintl.qualifioapp.com/preview/widget/index.cfm?lg=en&domaine=chorusintl.qualifioapp.com&version=20&id_prod=78091FD0-F426-44ED-8E29-8A33ABA6907C&id_campagne=603850&preview=true


How to build an agile web 
conversion strategy?



The platform



Why use a platform? 



Integrated with other Martech tools



Useful
links

● Get more inspiration on our blog 

● Article: Our favourites campaigns of October

● Ebook: 8 interactive marketing strategies that 
work to increase conversion

https://qualifio.com/blog/en/
https://qualifio.com/blog/en/favourite-interactive-marketing-campaigns-october/
https://f.hubspotusercontent00.net/hubfs/5566751/Ebooks%20and%20Use%20cases/Conversion%20ebook%20-%202020/ebook_conversion_EN.pdf
https://f.hubspotusercontent00.net/hubfs/5566751/Ebooks%20and%20Use%20cases/Conversion%20ebook%20-%202020/ebook_conversion_EN.pdf
https://qualifio.com/blog/en/


Q&A


