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BRING YOUR DATA TO LIFE

Create highly personalized
omnichannel user experiences 

that engage and convert
Turn customer data into tailored marketing with a 
premium, user-friendly personalization platform



E-mail Triggers & 
Recommendations

MerchandisingWebsite 
Recommendations

Site Search

Customer Data Platform

Integrations designed to fit your tech stack

Raptor's Personalization Platform



Product & Content recommendations

Use behavioral data from every step of the customer journey to deliver 
the most precise product or content recommendations to each 
individual user.

Personalization for website will improve your online performance 
metrics such as:
• Conversion Rate
• Average Order Value
• Revenue per Visit
• Time Spent on Site 
• and many others!



Customer Data Platform

The CDP
Ingest Unify Activate

Behavioral

Transactional

DMP

CRM

Devices

Website/DXP

In-store

E-mail

Mobile/App

Ads

Raptor CDP



Get to know your customers
Single Customer View



Customer insights

High
CLV

Medium
CLV

Low 
CLV

Churned Potential Loyal

Give bonuses to highly valued customers. If 
a customer spends € 1000 in a year, they 
will receive 10% of that amount as an 
annual bonus – i.e. € 100"

Example…
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Audience Chatbot

Can you find me the persons who are most likely to buy a winter jacket for kids?

Qualifio persondata

Qualifio persondata



Current challenges:
Audience Builder

Blank canvas

Deep knowledge of data models, events, and fields

Steep learning curve - limits adoption

Low inspiration and limited discovery



Qualifio persondata

Qualifio persondata



Why a Audience Builder Chatbot

Start with natural language

Enables self-service for non-technical teams

Drives broader adoption and greater CDP value

Faster time-to-audience and higher user confidence



Audience Chatbot

Can you find me the persons who are most likely to buy a winter jacket for kids?

What can I help you with?



Audience Chatbot

I found the 17,956 persons who are most highly likely to buy a winter jacket in the Kids 
category:

✓ Historically purchased or viewed winter jackets
✓ Have previously bought product from the kids category or have kids (based on person data)
✓ High predicted alive score (in the top 25%)

Do you want me to describe what characterize the audience?

Can you find me the persons who are most likely to buy a winter jacket for kids?



Audience Chatbot

I found the 17,956 persons who are most highly likely to buy a winter jacket in the Kids 
category:

✓ Historically purchased or viewed winter jackets
✓ Have previously bought product from the kids category or have kids (based on person data)
✓ High predicted alive score (in the top 25%)

Do you want me to describe what characterize the audience?

Can you find me the persons who are most likely to buy a winter jacket for kids?

Yes please.



Audience Chatbot

I found the 17,956 persons who are most highly likely to buy a winter jacket in the Kids 
category:

✓ Historically purchased or viewed winter jackets
✓ Have previously bought product from the kids category or have kids (based on person data)
✓ High predicted alive score (in the top 25%)

Do you want me to describe what characterize the audience?

Yes please.

Can you find me the persons who are most likely to buy a winter jacket for kids?

Okay. This audience primarily consists of men aged 35-40 and women aged 28–45, with a 
strong interest in lower- to mid-priced brands. They typically shop for family-related 
products and show high responsiveness to value-driven promotions and seasonal offers.

They convert more often online than offline (70% online only), compared to the rest of the 
customer base. Main channel for contact is recommended to be Email & Instagram.



How is it done?

Based on product information and  user behaviour

Vectorized and mapped into a shared embedding space

LLM model understands both semantic context and user intent

Customers, which behavior in the embedding space most closely 
aligns with the products are selected



Audience Builder Chatbot

Outcome
Faster activation, fewer mistakes, and 

audience creation accessible to everyone
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What is Qualifio?

CREATE
interactive marketing campaigns1

PUBLISH
across all your digital channels2

COLLECT
actionable data from your audience3

ENRICH
profiles with zero-party data4



Collect customer data continuously



Now Next Later

Back-office and analytics
Text edition with AI assistance

Back-office and analytics
UI/UX harmonization

Campaigns
Higher peak capacity management (10x)

Campaigns
Scratch card as available format for all customers

Campaigns
Product recommendations based on answers 
(Quable)

Back-office and analytics
Tactical AI features

Campaigns
Shared prize-set across several campaigns

Integrations
Emails via external tools (SMTP)

Back-office and analytics
Organisation-level features

Compliance
Major accessibility release

Compliance
Additional formats fully accessible

Integrations
Opening up APIs/QNTM integrations

Integrations
Qualifio SDK to deploy easily campaigns on native 
apps

Integrations
SFTP Export from loyalty portals

Portals
Receipt recognition deeper integration 
with Hashting

Portals
Advanced customization of portals designs



Interaction-based product recommendation
 Quable & Raptor

Display personalised product 
recommendations for participants at 
the end of your campaigns.

Refine recommendations based on 
participant answers
Refine recommendation in rewards 
programs based on profile
Connect your campaigns to your 
product catalogue (PIM or e-
commerce): Quable, Shopify, etc.



Further improvements on our interaction-based 
loyalty programs

Cashbacks

Rewards incentivizing

API Openness

Advanced limits on earn and 
burn scenarios

Portal editor improvements for better 
and easier customization



Improvements on the campaigns



Benoit Delisse
VP, Product Unit Actito



Communication through ages

Yeah !!!
It’s a start

Thanks mister Gutenberg and school
Now my reach is better

Home TV for each
The era of mass campaign



Today

Hyper connected
anywhere and anytime

Overloaded
Small amount of time per topic



Actito helps marketeers to deliver the right 
message, with the right personalization, 

to the right person, at the right time, 
through the right channel.





A rich data model
Build for marketing
• Star model centered on Profile
• Reasonable granularity, history
• Rely on segmentation

Accessible eveywhere in Actito
• Targeting
• Personnalisation
• Scenarios



A seamless experience across all channels

Native channels & expertise
• Email deliverability
• SDK specialists
• …



Orchestration
Journey builder
A/B testing
Best sending moment
Engagement scores
External signals
...



FOCUS
• Channel coverage
• AI to improve productivity and decision-making
• Partners & integrations



Alexandre Carlier
Head of Product, Quable



PIM/DAM for omnicanal diffusion

Data
sources

Databases

Videos

Photos

Suppliers

Files

Omnichannel
distribution

Catalogs, brochures

E-commerce / websites

Marketplaces

Mobile apps

Distributors/resellers

Points of sales

Customer carePIM & DAM
Enrichment



Roadmap 2026

AI
• Bulk AI enrichment - LIVE

• AI asset tagging

• AI Orchestration

UX
• Rework Channels
• Rework Downloads

• Rework Navigation

Channel • Live data update

Global

• Quable Ibexa premium integration • Ibexa app switcher

• ERP update

• Upgrade Symfony 7

• Join + Mapping export

• Offer simplification

Product
• Quality score

• Improved completeness

• Improved variants

NOW NEXT LATER



Automation: Skyrocket productivity

NOW - Discovery

NEXT - Key Initiatives

Translation Automation

• Translation project creation

• Bulk translation processing

• Streamlined workflow management

AI-Powered Quality

• AI project creation

• AI bulk proof-reading

• Intelligent content validation

LATER - Future Enhancements

• Automatic link improvement - Intelligent relationship mapping



Automation: Skyrocket productivity



Automation outcome

Up to 90% daily recurring tasks automated

Turning a repository to a smart publication tool



DAM: Expand its reach

NOW - Discovery

Global Enhancement

Comprehensive improvements to DAM features, performance, and user experience across all 

modules.

NEXT - Strategic Evolution

Create a standalone DAM offer inside Quable

• Independent deployment and scaling

• Dedicated optimization and enhancement plans

• Native and flexible integration capabilities



DAM: Expand its reach



DAM evolution outcome

Move from 40% → ~80-90% Gartner mandatory coverage

Integrates natively with Ibexa ecosystem

Increase market reach



Thank you for 
your time!
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