


Raptor in the Age 
of AI Agents
From An Ambassador’s Perspective



What we do at 
nemlig



What I do

• 7 years at nemlig head of 
e-com, marketing and product

• Proven track record in 
e-commerce (+20 years), +10 
years as a consultant

• Active as both partner and 
customer in the Raptor 
ecosystem since 2012

• Speaking publicly about AI 
since 2018



My goal today is to help you avoid this… 



And inspire you to build this 



1. Raptor is our flawless memory

2. It knows every grocery need, every past 
purchase

3. Powered by History and Recent Activity

4. Through CDP and lifecycle models, Raptor 
delivers

5. Ainities, Personal Oers and many more 
datapoints

Raptor’s Role Today at nemlig 
The Foundation



1. Building “The Personal 1:1 Butler Service” at 
nemlig

2. Moving away from predetermined, static 
customer journeys

3. Interaction should feel like a human 
concierge, one who knows your fridge beer 
than you do

4. Should be built upon current TechStack, and 
improve the use of our data

The “nemlig” Vision



Raptor’s 
structured, 
domain-specific 
data to feed the AI













Raptor’s and 
Partners Role in the 
Future?



● Stop implementing tools, and 
focus on generating business 
value

● Look for value in the Data and 
Orchestration Layer using AI

● AI is enabling solutions come to 
market ultra fast, so we need to 
move quickly

… we are all doomed! 



● Google Antigravity (an AI-native, 
agent-first Integrated Development 
Environment)

● Claude Code running Opus 4.5 in 
terminal

● Raptor for Data and 
recommendations

● Symplify for message channels

● 2-3 days total worktime

What i used to make 
this demo



In case you doubt think things are moving fast…



In 
the 
agentic 
era our, single 
greatest advantage




